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#2: Outdoor adventure and
experiential travel

#3: Inspiring others through video
and storytelling

#4: Empowering through detall
itineraries and guides




Ridiculously detailed

ltineraries and guides that you bring
with you on your trip

Storytelling

Conversational, authentic, no BS

Photography
Professional, intriguing and unique

Video

In the moment and unscripted



102,000+ 31,600+

155 000+ 13,000+
Australia

‘United Kingdom

5,000+ 27,000+
Singapore

- 50/50 Male & Female 16.300+ 9,800+



Moving past
traditional =
press trips to

help brands meet

marketing objectives
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Understanding the
power of evergreen
content and*'why SEO
matters

More of a partnership than a
one-time transaction

Collaborative process to
hit targets and marketing goals

Core:

Inspire consumers to act

Connect with brands at a
personal level



You Tube videos for brands
and destinations

Evergreen blog posts (on our
blog or yours)

Social media promotion pre,
during and post trip

Professional photography

Photography and videography
for stock use

ost giveaways

ost Instagram takeovers
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2> peak design

$32,000 in sales
during lifetime as |
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Individual Press Trip - DMO - 2019 Portfolio
PACIFIC.

AUTHENTIC.
RICHMOND

- 4 day Iindividual press trip

e 2 Youlube videos

1 detailed itinerary article

* Social media coverage in-destination




Campaign - DMC - 2018
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Most successful
influencer on this
campaign




Converted
$1OO 000 USD +
In sales




Instagram anc
Live

Video intervie
Co-hosting Ke
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Thank You

psyched @goingawesomeplaces.com

Facebook: facebook.com/goingawesomeplaces
Twitter: @goawesomeplaces

IG: goingawesomeplaces

YouTube: youtube.com/user/goingawesomeplaces
Pinterest: pinterest.com/goawesomeplaces

Catch my latest |G shares on
#GoingAwesomePlaces



